
The Tri State “Like It Isyy Support Coalition - _  
P.O. Box 2551 1 

Newark, New Jersey 07101 
(973)447-0623 

JAN 1 7 2005 

Chief of Staff, FCC Localism Task Force 
Chief, Industry Analysis Division, FCC Media Bureau 
RM 2C360 
445 1zth Street SW 
Washington, DC 20554 

Dear Ms. Sherlock: 

04-233 

As per our conference call on January 6,2006, I am enclosing a copy of the voluminous amount of 
complaint letters (totalling over 1000) that we have collected from the community against WABC-TV in 
New York. Please note that a copy of these letters were also sent to the chair of the FCC, Kevin J. 
Martin. 

Again, I reiterate this Coalition’s demand for Localism Hearings to be held in the New York, New Jersey 
area pertaining to the issue of lack of diversity in the media. As I emphasized in the letter I originaliy 
sent to the FCC, although WABC-TV is specifically named in our complaints, other broadcast stations do 
not fare any better! In a survey that we coonducted in 2005 among Black television viewers, over 90% 
of those interviewed responded that they were not satisfied with how Blacks were portrayed in the media 
and that they wanted more serious programs that dealt with issues affecting their community. The 
situation at WABC-TV merely reflects a microcosm of a much larger problem, and that is broadcasters’ 
dereliction of duty as it pertains to communities of color. 

~/--l 

Chairpers6n 
Tri State “Like It Is” Support Coalition 



Ross McMullin. 
PRESIDENT & CEO 
adidas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff“ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 ani alerting the sponsors of this show to an issue that could potentially negahvely impact the sales of their 
products. WABC-TV and Disney~ has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award winning public affairs program “Like It Is,” which is committed to helputg society 
examine affairs through an authentic ’4frican American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives atid 
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in geueral and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an authentic Afiican-American perspective. 
To date it is the longest running African-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranuuing that give the 
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show retuned to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.’’ 
viewers of “Like It 1s” are the parents of one of your main target audiences. Black youth. 

My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than ow history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 

- 
cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMullk 

PRESIDENT & CEO 
adidas America 
PO Box4015 
Beaverton, OR 97076 

re: the Preemption of % hour of ”Like It Is” for “NBA Inside Stuff“ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff..” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has showm great insensitivity to its viewers of African descent by preempting 
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed oppomi ty  for people to examine cwen t  &airs through an authentic African-American perspective. 
To date it is the longest running African-American produced television progam in the U.S. (.which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the African experience in the US., Cm‘bbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranuning that give the 
Afiican perspective on issues affecting our conununity. My request to this network is simple. R e m  “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special progranuning, I want the show returned to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of“NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

.My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 
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cc: Dave Davis, President of WABC-TV: Anne M. Sweeney, Co-Chair hsney Media Networks 



Ross McMullin. 
PRESIDENT & CEO 
adidas .4merica 

Beaverton, OR 97076 
PO Box 4015 

re: the Preempfion i hour of "Like I t  1s'' for "'\ 3 . 4  Inside Stuff' 

I t  hns come to my attention that adidas hzs sponsored advertising on the shoK ??BA Inside Sn1tT.l 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has s h o w  great insmsiric.itc IO its riewers of .African descenr by precniptins 
one half hour of the award w i n n ~ n ~  public affairs program -'Like It Is." which is committed to helpinL: society 
examine affairs through an authsntii African American perspective, for a half hour of "NBA Inside Sruff.". 

"Like It Is". with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political. economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black conmiunity. The historic Kemer Conunission called upon the media to 
provide greater reprewitation of people of color in general and t h ~  Black coiiunuuity io pariicular by airing 
various issues and viewpoints that make up this country's ethnic divrrsity, "Like It 1s'. has offered a unique and 
most needed opportunity for people to examine ctuTent affairs through an authentic African-American perspective. 
To date it is the longest running .4frican-.knerican produced telexision program in the U.S. (which pre%ious!y had 
given both WABC-TV and the .ABC Network considerable praise in the Black community) that has produced the 
largest body of progams and documentm.es in this counby on the African experience in the U.S.. Caribbean and 
even Africa itself 

LV.4BC-TC' currently devotes less than an hour a week of 168 hours to public affairs progranuning that give the 
Afiican perspective on issues affecting our coinniunity. My request to this network is simple. Return "Like It Is" 
to its original one hour proganuning. .And with Black Histov Month fast approaching atid as -'Like It  Is" always 
honors this month with special progranuning, I want the show returned to its one hour format in time for Black 
History Month. Surely they can find room for "NBA Inside Stuff' in another time slot. 

If this is not done, I will register my displeasure with the network's offensive decision by not using the products of 
the sponsors of"NBA Inside Stuff" 
viewers of "Llke It Is" are the parents of one of your main target audiences. Black youth. 

My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our histoq and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don't think they will be so inclined to show insensitiviQ to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 

U 
cc. Dave Davis, President of WABC-TV: .Anne LI. Sweeney. Co-Chair Disney \Iedia Venvorks 



Ross McMullh 

PRESIDENT &CEO 
adidas America 
PO Box4015 
Beaverton, OR 97076 

re: the Preemption of % hour of ”Like It Is” for “NBA Inside Stuff“ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 am alerting the sponsors of this show to an issue that could potentially negatively ‘mpact the sales of their 
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award winning public affairs proyram “Like It Is,” which is committed to helping society 
examine affiirs through an authentic .4frican American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has sewed its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black conununity. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular hy airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed oppomi ty  for people to examine cluTent &airs through an authentic African-American perspective 
To date it is the longest running African-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the Afican experience in the US., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the 
African perspective on issues affecting our conununity. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show retumed to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 

W A d  tA\w 12‘22bq 
Name (pnnt) and date 

signature C’ Y ‘ \  

cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMullin 
PRESIDENT & CEO 
adidas America 
PO Box4015 
Beavetton. OR 97076 

re: ;Preemption o 5 hour of “Like It Is” for “NB,4 inside Stuff‘ 

it has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff..’ 

1 ani alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. W.4BC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award winnhg public affairs program “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”. with its multiple award winning producer and host Gil Noble, has sewed its viewers for over the last 
3 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerner Conunission called upon the media to 
provide greater representation of people of color in general and the Black cormnutiit). in particular by airing 
various issues and viewpoints that make up this country‘s ethnic diversity, “Like It Is” has offered a unique and 
most needed o p p o m i t y  for people to examine cuiTent &airs through m authentic African-.hlerican perspective. 
To date it is the longest running African-American produced teletision program in the U.S. (which preliiously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the %can experience in the U.S., Caribbean and 
eien Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the 
Afiican perspective on issues affecting our conununity. My request to this network is simple. R e m  “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like it Is” always 
honors this month nith special progranuning, I want the show retumed to its one hour format in time for Black 
Histoiy Month. Surely they can find room for ‘NB.4 Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network‘s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
kiewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to  the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 

1. . .  ~ i ’  . ; ~ ~ I 

Name (print) and date 

1. . .  ~ i ’  . ; ~ ~ I 

Name (print) and date 

signature 

address 

cc: Dave Davis, President of W..\BC-TV: .Anne M. SweeneS. Co-Chair Disney Media Networks 



ED 'd 

The Tri State "Like It fs" Support Coalition 
- 

P.O. Box 2551 1 
Newark, New Jency 07 1 0 1 

(973)447-0623 

via fnr and mail 

October 2 1,2005 

Kevin J. Manin 
Chairnian 
Federal Communications Commission 
445 12th Sweet SW 
Washingon, DC 20554 

Re: DemandJiir Localism Henringx In the JV/PVJ Tri-State area to investigate WABC-TI? ~ . ~ . l  ~. 

and irspareN contpaiay, for its roeist programming decisions and Insensiliviry Io fhe needs of 
rhe Black rornnrunig and to also investigate local broadcasrers in general for their dereliction of d q  
as itperlains to the needs of communities ofcolor, 

Dear Mr. Martin: 

The Tri Slate "Like It Is" SUPPOR Coalition is calling upon the FCC and congressional rcpresenraives IO 
hold public hearings in the New Yot-m'ew Jerse) area IO investigate W A B C - N  and it's parent 
company, Disney, for the racism and disregard that it exhibits toward the African American community. 
W e  chargc thar WABC-TV and Disney, as public. trustees of the ainvaves, are in violation of its mandate 
to service rhe needs of the communitics it broadcasts IO. And that includes communities of color. Out of 
16s broadcast hours a weeka WABCTV in New York will not evcn commit to at least one hour of 
weekly programming for serious issues aRectinp the Black community. This is an outrage! In fact, 
WAX-TV has fought the Black c.ommunity's request to provide programming that meets its needs and 
intercsts. And a~ there is an emerne deanh of diversirq in programming with all of the stations in this 
a r q  we ask that your investigation also include local broddcaslers in gcneral in this area as it pertains to 
racism and the under representation of serious issucs affecting communities of mlor. 

Regarding this Coalition's complaint against WABC-TV, for years the AfTican American communiv has 
been engaged in a protracted bank to savc h e  longest running Black produced show in US history. This 
is the rnulti award winning public affairs program "like It Is" wi thGI  Noble. The show's producer,Gil 
Noble. has won over 650 community awards, and numerous indumy awards, including seven Emmy's POI 
his excellence in broadcast journalism. Due IO Mr Noble's 37 year commitment to mveringc\rents from 
an Afrocentric perspective, today "Like It Is" a national treasure among its huge fin base, as it conrains 
one of the largest archives of programs and documentaries on the AfricadAfrican American experience. 
Our e x m i m i o n  of rhe station's public file revealed that this show generses h r  more h e r s  of suppon. 
bar none, than any other show produced at W.43C-TV in New York. There are literally hundreds of 
leners of support on file for the show, which take up scveral file cabinet drawers. And since these iexers 
only dare back to three years ago, one caneasily imagine the volumps of viewer mail that the show has 
generaled since its inception. These leneta are a strong resrament to the  succcss and ppular iy  of  the 
show;. In fact, judging from the viewer response, "Like It Is" is the most popular show to come out of 
WABC-N in Xew York, as their orher shows produced there doesn't generate 1/16" of h e  posilive mail 
that this one dots. 

It would logically follow that with accolades such as these, WABC-TV and Disney would bc proudly 
promoting "Like 11 Is" as one of its flagship programs and that they would bc priming the show for 
syndication. 'Io rhe contraq however, they docveryzhing in their p o w r  to undermine the success of the 
show. For in spire of rhe show's unprecedented run, WABC-TV and Disney have on numerous occasions 



C0'd . .  
tried to cancel it. But communiry ouuage, demonSfations, boycon of advertisers, NC. conviwed 
n1mag:ment O t b m k .  And 
DO COntinuiiy bl the s h w ' s  t h e  format and it is continuously pre-empwd. In 2003/200-2 it was 
preempted at least 30% of the time When it is no1 preemyred entirely rhe Sraalion resorts to slashing its 
time by % hour. During the fall 2004 season, WABO-TV pre-empied % hour of "Like It Is" to air rhe 
syndicated show 'WA Inside Stuff." thus perpetuaiing rhe racist stereotype t h ~  spom is more 
imponant to the Black comrnunir). than our history. 

Hundreds of petition Imen went to WABC and Disney calling upon the show to be immediately 
reinstated IO its one hour format and in time for Black histo7 month. In January of2005 rhis Coaliiion, 
which consists: of a broad b a d  nework of numerous community organizations, took this issue up with 
the head of WABC-N,  Dave Davis in Newark, NJ. At rhat meeting we rtminded him of the station's 
mandared obligations lo s e n e  the interests of ?he community and c.alled upon WAX-TV to imnlediarely 
reinstate "Likc It Is" to its oue hour format in time for Black His?ory month. Mr. Davis deliberately 
misrepresented the situarion saying that the starion was under network coniracr IO air "NBA Inside Stuff 
in the 12:30 time slot on Sundays. ("Like It Is" is slated to air from 12:OO - I :00 on Sundays). We were 
able to prove that this was not w e  by pointing out TO Mr. Davis that "NBA Inside Stuff' airad at various 
rimes on WABC-TV afiiliares throughout the country. (We were also able to verify with Disney that 
WABC-N in NY was not under conrract to air Inside Stuff in that rime slot). Another of our h m ~ d i ~  
wrre that rhc SW2:Onp:OVidC promotional suppon for the show, as it rarely, if ever, runs any promos for 
"Likc It Is". 

However, in spite of all the l e m a ,  and in spite of the meeting, the Black community was once s p i n  
ignored by WABC and Disney. Needless to say none of our demands wcre nlet and "Like It Is" 
continued IO be prc-cmpred for YY hour. When the basket ball season was in full swing WABC moved 
"KEA Inside Stufl" to Saturdays to air the basket ball games on Sundays. 
did not present a conflia with "Like It Is" the shou aired for an hour. But now that the baskerball season 
is over and the fall 2005 svason is upon us, WABCTV has owe again s t a d  airing 'WBA Inside Stuff' 
on Sundays at 12:30 IO interfere with "Like It Is." 'h is  is an ouuage and warrants ihe FCC's immediate 
anention! 

Understand that the situation with W.4BC and Disney rupreseot only a microcosm of a much larger .and 
disturbing picrun. 
denial of people of color to access to the airwaves. The coverage of the Katrina :atastrophc underscorod 
the racisr biased of rhe media, with Black people that were fighting for their very survival being widely 
portrayed as loorers and criminals. In 1968 the Kemer Commission excoriated the media for its 
perpetuation of racism in society. And today, not much has changed. In a repon published in the 
Haward Law Review by UCLA Law Professor Jerry h g ,  entitled "Trojan Horxs of he," Kany 
argues states that violent crime occupy a high percentage of air time on broadcast news, especially Iht 
local news. He further states that violent crime occupies 25% of all local newscasts and thar the 
majoriry of these stories disproportionately involve people ofcolor, especially African Americans. 

In a startling study c.onduc1ed by fi l l iam and lyengar, called thc Mugshot study, siarinics showd  that 
w a t e r  viewing of local news leads to "more old fashioned racism and more new mcism." Lang's 
;search m n g l y  concludes that h e  media, with its unfair depiction of Black sockry, exacerbates 
implicit racial bias. The consequenccs of such an abhorreat picture are not limited lo individual living 
rooms, but affect esery aspeci of o u  society, f iom making public policy to the applicarion of the law. 
C.onsidering thin dismal indiclment of today's media, public affairs programs such as "Like It IS'' are not 
simply a necessity, they are a moral imperative. 

And even if WABGTV were to firmly commit to a one hour time slot for "Like It Is" this is simply not 
enough. When one contrasts rhc daily deluge of negative images broadcast about African life againm the 
dearth of positive social messages about rhc Black experience, a mere sixty minutes a week does nor 
begin to do the Black community, or other communities of color for UIEI matter, the junice That it 
deserves. 

the show continues to air l&y, it is only by a mm thread. is 

. .. ,. . 

When the basketball games 

And that is the racist misrepresentation ofpeople of color in the media M d  thc 
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We are submitting with chis lener copies ofover 1000 complaint lerters against W.4BC-TV. We are also 
submining the results o r a  survey ofAfrican Amencans in this area in uhich over 90% of* 

wanted more senour proyams that dealt with issues af fedng their community. 
7 interviewed 5aid tha1 hhey w r c  not sa1iSfie.d with h w  BhckS w e  pomayed in the mila and that &ey 

The Tri State “Like I1 Is” Suppon coalition funher asserts that the FCC deregularinnsPnabling massive 
corporale media buyouts, C O U P I ~  with congressional overturning of affirmative action masures 
offering incentives for selling licenses to people ofcolor, have exacerbazed the situation. with the resuit 
being less diversiv in broadcasting cspeciall!. in the area of media ownenhip. ‘The gains thar various 
ethnic goups have made in The field of broadcasr media are being reversed. According UJ rhe 2000 
report from the Minority Telecommunications Development Program, after the repeal of incentiucs 
encouraging minority ownership and the implementation of the Telecommunications Act of 1996; which 
relaxed sration ownership limits, the number of minority owned stluions dropped by 28. Other dafa 
shows that the numba  of people ofcolor working in ielevision stations dropped from 24.6% in 2001 and 
IO 18.1% in 2003. In radio the number dropped from 10.7% to 6.5%. Many minorirks in the media 
argue that without media ownership by people ofcolor and without diverse sources of information, 
various ethnic groups will remain powmless to prescni positive images about their communities. 
Although ir is estimated that Blacks, Latinos, N a h  people, and Asians make up at least OM third ofthis 
country‘s population (my personal belief is that the number is much higher), one culture convclls 98% of 
rhe telecommunications industry. The Coalition argues that removing ILC &..<em tl!at preclude ;,a.+u: 
.eCxic population’s from Sully participating in the telecommunications industry must be a public mandate 
and w e  call upon the FCC and the Congress IO immediately strike these barriers down. 

The Tri State “Like It IS” Coalition would like to hold localism hearings on these issues around 
December, 2005, or January, 2006. Please advise of your schedule. 

-? - 

Sincerely, 

Chaiipefson 
Tri State “Like It Is“ Support Coalition 

cc: (w/o attachments) 

t. Baron 
R. ChrisTian 
J . Conyers 
M. Copps 
M. Ellison 
1. Farrdthan 
J. f orbes 
L. Hamm 
J. Jackson 
M. Lloyd 
J .  Mchtosh 
Z. Muhammad 
D. Payne 
C. Rangel 
R. Ratcliffe 
A. Sharpion 
I(. Tayori 
B. Walker 
M. Watts 
ETAL 

Ny City Council Represenrative 
Christian Love Baptist Church 
US Congressional Representative 
FCC Commissioner 
CoChair fCC Localism Task Force 
Nation of lslam 
Riverside Church, h.’Y 
People’s Organization for Progress 
Operation PUSH 
Center for American Progress 
Comminee 10 End Media Offensive IO African People 
New Black Panther Parry 
US Congressional Representative, NJ 
US Congressional Representarike. NY 
Co-Chair FCC Localism Task Force 
National Action Network 
NJ NAACP 
Newark C i y  Council Represenalive 
Chair of Congressional Black Caucus 



Dave Davis 
President and General Manager 

7 Lincoln Square 
New York, N Y  I0023 

WABC-TV 

RETIIRN LfRE I T f S  TO ITS OFUGIh’AL I ROI!R FORMAT1 

.%s n regular viewer and nrong supporter of “Like It Is” I am outraged at the decision of WARC- 
TV to cut the format of this esteemed public servicehews show to ‘/I hour. in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for thrr past 34 years with timely and critical analysis of the political. economic. and 
cultural issues that shape our lives. Serving the mandare of the Kerner Commission. which 
called upon the media to provide geater representation o.f people of color and the Cgrlous issue:. 
and viewpoints that make up this coytry’s ethnic diversity. “Like It Is” has offered a unique and 
most necded omrtunity for people to examine cunent affairs through an African American 
perspective To date it is the longest running Afiican American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans 

Today man? ofthe gains that people ofcolor have made in media broadcasting are being 
reversed Racial diversity in media ownership and repmentation in the news rooms is in 
decline. The fact that ‘.Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV. coupled with your station’s decision to tint try to eliminate the 
program and then to slash the time. format, reflects this dnngerous and disturbing trend. 

Again. 1 call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted. I will find other ways to express my displeasure via my network viewing habits and in’. 
pwchasing powa. And 1 will encourage others to do the same. There are many ways in whict 
m y  community can register its displeasure m i n i n g  to your insensitivity to the audience thnt 
“Like It IS” S C N C S .  e:, 



Dave Davis 
President and General Manager 

7 Lincoln Square 
NewYorLNY 10023 

WABC-TV 

RETtIRN LfKE IT IS TO ITS ORIGINAL 1 ROI!R FORMATI 

.4s a regular viewer and strong supporter of "Like It Is" I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public service!nzws show to '/I hour. in order to exparld 
the time allotted for sports and entertainment. How insulting! 

'.Like It Is," with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic. and 
cultural issues that shape our lives. Sewing the mandate of the Kemrr Cammission, which 
called upon the media to provide geater representation of people of color and the various issuer. 
and viewvpoiiits that make up this coytry's ethnic diversity, "Like It Is" has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective To date it is the longest running African Ammican produced television program in 
the U S  and has produced the largest body of programs and documentaries on Black Americans. 

Today man? of the gains that people ofcolor have made i n  media broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that "Like It Is" is one of the only regularly scheduled Black programs 
produced at WAEC-TV. coupled with your station's decision to fim try to eliminate the 
program and then to slash the time fonnat. reflects this dangerous and disturbing trend. 

Again. I call upon you lo return "Like It Is" to its original hour format. I am very aware that 
Disney owns .GC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to e x p a s  my displeasure via my network viewing habits and In', 
purchasing pown. And 1 will encourage others to do the same. There are many ways in whicti 
m y  community can register its displeasure m i n i n g  to your insensitivity IO the audience thnt 
"Like It IS" serves. .. 



Dave Davis 
Pnsident and General Manager 
WABC-TV 
7 Lincoln Square 
New York N Y  10023 

RETIIRN LIRE IT IS TO ITS  ORIGINAL I ROI!R FORMAT1 

AS a regular viewer and strong supporter of "Like It Is" 1 am outraged at the decision ot' WARC- 
TV to cut the format of this esteemed public service!news show to 'A hour. in order to expand 
the time allotted for sports and entertainment. How insulting! 

'fikc It Is," with its award winning host and producer Gil Noble, has served the American 
public for thc past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mandete of the Kerner Commission. which 
called upon the media to provide greater representation of people of color and the various issue!. 
and viewpoints that make up this coytry's ethnic diversity, "Like I t  Is" has offered a unique and 
most needed owr tuni ty  for people to examine current affairs through an African Amencan 
perspective To date it is the longest running African American produced television prowrn in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today man) of the gains that people ufcolor have made in media broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that "Like It  Is" is one of the only regularly scheduled Black programs 
produced ai WAEC-TV. coupled with your station's decision to first try to eliminate the 
program and then to slash the time, format, reflects this dnngerous and disturbing trend. 

Again. 1 call upon you to return "Like It Is" to its original hour format. I am very aware that 
Disney owns .QC. While I will always support this program, if this reasonable request is not 
granted. I will find other ways to exprass my displeasure via my network viewing habirs and In:. 
purchasing power. And I will encourage others to do the same. There are many ways in which 
m y  community a n  registet its displeasure m i n i n g  to your insensitivity to the audience thnt 
"Like It Is" serves. .. . 

Signat , 

Date ' -+---f----t 



Dave Davis 
President and General Manager 

7 Lincoln Square 
NewYo?k,NY 10023 

WABC-TV 

RETI!RN LIRE IT IS TO ITS ORIGINAL I ROI!R FORMAT1 

.4s o regular viewer and strong supporter of "Like It Is" 1 am outraged at the decision of W A R C  
TV to cut the format of this esteemed public service!ucws show to 'A hour. in order to exparld 
the time allotted for sports and entertainment. How insulting! 

-"Like It Is," with its award winning host and producer Gil Noble, has served the American 
public for thc past 34 years with timely and critical analysis of the political. economic and 
cultural issues that shape our lives. Serving the mandate of the Kerner Commission. cvhirh 
called upon rlie media to provide greater representation of people of color and the carious issue!. 
and viewpoints that make up this coyntty's ethnic diversity, "Like It Is" has offered a unique and 
most needed omrtunity for people to examine current affairs through an African American 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest M y  of programs and documentaries on Black Americans 

Today man?' of the gains that people ufcolor have made in niedia broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is  in 
decline. The fact that "Like It Is" is one of the only regularly scheduled Black programs 
produced ai WABC-TV, coupled with your station's decision to fim try to eliminate the 
program and then to slash the time. fomiat. reflects this dnngerous and disturbing trend. 

Again. 1 call upon you to return "Like It Is" to its original hour format. I am very aware t ha t  
Disney owns .QC. While I will always support this program, if this reasonable request i 3  not 
granted. I will find other ways to exprcqs my displeasure via my network viewing habits and in? 
purchasing powcr. And I will encourage others to do the same. There are many ways in whict: 
my corninunity can registet its displeasure m i n i n g  to your insensitivity to the audience thnt 
"Like It If" serves. .:, 

/? 



Dave Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
NewYorLNY 10023 

RETIIRV LIKE IT IS TO ITS ORIGINAL I ROI!R FORMATI 

AS a regular viewer and strong supporter of “Like It Is” 1 am outraged at the decision of’ WABC- 
TV to cut the format of this esteemed public sewlce’news show to ‘A hour. in order to expand 
the time allotted for sports and entertainment. How I n S U h g !  

“Like It Is,” with its award winning host and producer Gil Noble, ha3 sewed the American 
public for thc past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mandere of the Kerner Commission. which 
called upoil the media to provide greater representation of people of color and the various issuer, 
and viewpoints that make up this coytry’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current sflairs through an African Amencan 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today man) of the gains that people ofcolor have made i n  media broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Like I! Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV. coupled with your station‘s decision to fim try to eliminate the 
pmgram and then to slash the time format, reflects this dnngerous and disturbing trend. 

Again. I call upon you to rerum “Like It IS” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request i s  not 
p n t e d .  I will find other ways to express my displeasure via my network viewing habits and In? 
purchasing powva. And I will encourage others to do the same. There arc many ways in whict: 
~nq’caminunity can register its displeasure pertaining to your insensitivity to the audience thnt 
“Like It 1s“ serves. . .  <., 

\ 

Date 



Dave Davis 
PTesidcnt and General Manager 

7 Lincoln Sqtrare 
NewYorkNY 10023 

W AEC-TV 

RETIIRii LIKE I T  IS TO ITS ORIGINAL I ROI!R FORMATI 

.4s n reg& viewer and strong supporter of “Like It Is” I am outraged at the decision of WARC- 
TV to cut the format of this esteemed public sewice!news show to ‘A hour. io order to expatld 
the time allotted for sports and entertainment. How insulting! 

”Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for thc past 34 years with timely and critical analysis of the political. economic. and 
culrural issues rhat shape our lives. Serving the mandate of the Kemrr Cammission, (vhjch 
called upon the media to provide greater representation of people of color and the various issue:, 
and viewpoints that make up this coytry’s ethnic diversity, “Like It Is” has offered a unique and 
most ncteded opprtunity for people to examine current sflairairs through an African American 
perspective To date it is the longest running African Arnnican produced zelevision program in 
the US and has produced the largest body of programs and documentaries on Black Americans 

Today man? of the gains that people of color have made in media broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that .‘Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV. coupled with your station’s decision to first try to eliminate the 
program and then to slash the time format, reflects this dangerous and disturbing trend. 

Again. 1 call upon you to return “Like It IS” to its original hour format. I am very aware that 
Disney owns .48C. While I will always support this program, if this reasonable request is no\ 
granted. I will find other ways 10 express my displeasure via my network viewing habits alld In?, 
purchasing powm. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure m i n i n g  to your insensitivity to the audience thnt 
“Like It IS” S C N C S .  .. .. 



Dave Davis 
President and General Manager 
w ABC-TV 
7 Lincoln Sqirare 
NewYork NY 10023 

RET‘IIRN LIRE ITIS TO ITS ORIGINAL 1 ROt!R FORMAT! 

AS D. regular viewer and strong supporter of’‘Like It Is” 1 am outraged at the decision ot’ WABC- 
TV to cut the format of (his esteemed public servtce!acws show to ‘4 hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

‘*Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political. economic. and 
cultural issues that shape our lives. Serving the mandare of the Kerner Commission. which 
called upon the media to provide greater representation c1.f people of color and the various issue!. 
and viewpoiiits that make up this coyntry’s ethnic divenity. “Like It Is” has offered a unique and 
innst needed owr tuni ty  for pople to examine cunent affairs through an African American 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest M y  of programs and documentaries on 8lack Americans. 

Today man? of the gains that people ufcolor have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that ‘.Like It Is” is one of the only regularly scheduled Black programs 
produced a1 WABC-TV. coupled with your station’s decision to fim try to eliminaie the 
pmgram and then to slash the time. format, reflects this dangerous and disturbing trend. 

Again. 1 call upon you to return “Like It IS” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this rea3onable request i3 not 
p n t r d ,  I will find other ways 10 express my displeasure via my network viewing habits and In! 
purchasing powc~. And I will encourage others to do the same. There are many ways in whict 
Iny community can register i ts displeasure m i n i n g  to your insensitivity to the audience thnt 
“Like It Is“ serves. ..,, 



Dave Davis 
President and General Manager 
WAf3C-TV 
7 Lincoln Square 
New Yo?% N Y 10023 

RETtIRN LIRE IT IS TO TTS ORIGINAL I AOI!R FORMAT1 

.%s n regular viewer and strong supporter of “Like It Is“ 1 am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servlce!oews show to VI hour. in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political. economic and 
cultural issues that shape our lives. Serving the mandate ofthe Kerner Commission. which 
called upon the media to provide greater representati0.n of people of color and the various issue!, 
and viewpoiiits that make up this coytry’s ethnic diversity. “Like It Is” has offered a unique and 
most needed op#ortunity for people to examine current affairs through an African American 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documcntanes on Black Americans 

Today man!’ of the  gains that people ofcolor have niade in media broadc.asting are being 
reversed Racial diversity in media ownership and representation in (he news rooms is in  
decline. The fact that ‘-Like It Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV. coupled with your station’s decision to first try to eliminate the 
program and then to slash the time format, reflects this dangerous and disturbing trend. 

Again, 1 call upon you to return “Like It Is” to its original hour format 
Disney owns ABC. Whilc I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and in!, 
purchasing powva. And I will encourage others to do the same. There are many ways in which 
m y  community can registet its displeasure pertaining to your insensitivity to the audience thnt 
“Like It IS“ serves. 

I am very aware t ha t  

s;, 

Date 



W e  Daws 
President and General Manager 

7 Lincoln Square 
Ncw’forkNY 10023 

WABC-TV 

RETIlRN LfKE IT IS TO ITS ORIGITVAL 1 ROI!R FORMAT1 

AS a regular viewer and strung supporter of”Like It Is” I am outraged at the decision of WABC 
TV to cut the format of this esteemed public service!news show to ‘A hour. in order to exparid 
the time allotted for sports and entertainment. How insulting! 

‘*Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political. economic. and 
cultural issues that shape our lives. Serving the mandare of the Kemer Commission, which 
called upon the media to provide greater representation of people of color and the various issuer, 
and viewpoints that make up this coytry’s ethnic diversity. “Like It Is” has offered a unique and 
most nreded opportunity for people to examine current affairs through an African American 
perspective To date it i s  the longest running African American produced television program in 
the U S  and has produced the largest body of programs and documentaries on Black Americans 

Today man! of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that ”Like It Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV. coupled with your station’s decision to first try to eliminate the 
program and then to slash the time fomiat, reflects this dnngerous and disturbing trend. 

Again. 1 call upon you to return “Like It Is” to its original hour format 
Disney owns .4BC. While I will always support this program, if this reasonable request i s  not 
granted, I will find other ways to express my displeasure via my network viewing habits and in;, 
purchasing power. And I will encourage others to do the same. There are many ways in whicti 
my community can register‘ its displeasure pertaining to your insensitivity to the audience thnt 
“Like It If“ serves. ..I 

I am very aware that 



W e  Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
NewYorL,NY 10023 

RETt’Rii LIKE IT IS TO ITS ORIGINAL I ROI!R FORMAT1 

.\s a regular viewer and strong supporter of“Like It Is” I am outraged at the decision of WARC- 
TV to cut the format of this esteemed public servtce!news show to ‘A hour. in order to exparid 
the time allotted for spons and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Cil Noble, has served the American 
public for thc past 34 years with timely and critical analysis of the political. economic. and 
cultural issues that shape our lives. Serving the mandate of the Kerner Commission. which 
called upoii the rnedra to provide greater representation of people of color aod the various issuer. 
and viewpoints that make up this coytry’s ethnic diversity, “Like It Is” has offered a unique and 
most nce.ded owr tuni ty  for people to examine current affairs through an African Amencan 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on 8lack Americans 

Today man!’ of the gains that people ofcolor have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that ‘.Like It Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV. coupled with your station’s decision to fim try to eliminate the 
program and then to slash the. time fonnat. reflects this dangerous and disturbing trend. 

Again. I call upon you to return “Like It Is” to its original hour format 
Disney owns .GC. While I will always support this program, if this reasonable request is not 
granted, I ivill find other ways to exprc9s my displeasure via my network viewmg habits and in: 
purchasing power. And I will encourage others to do the same. There are many ways in whicli 
m y  community can registet its displeasure permining to your insensitivity to the audience thnt 
“Like It IS“ serves. ._ 

I am very aware that 

m/l 



Dave Davis 
President and General Manager 
w ABC-TV 
7 Lincoln Sqiiare 
NewYork, N Y  10023 

RETI!RV LIKE IT IS TO ITS ORIGINAL I ROI!R FORMATI 

.4s n regular viewer and strong supporter of”Like I t  Is” I am outraged at the decision of WARC- 
TV to cut the format o f  this esteemed public servlce!ocws show to ‘A hour. io order to expand 
the time ellotted for sports and entertainment. How insulting! 

’%Like It Is,” with its award winning host and producer Gil Noble, ha3 served the American 
public for thc past 34 years with timely and critical analysis of the political. economic and 
cultural issues that shape our lives. Serving the mandate of the Kerner Commission, which 
called upon tlie media to provide greater representation of people of color and the various issuer. 
and viewpoints that make up this coqntry’s ethnic diversity. “Like It IS” has offered a unique and 
most needed owrtunity for people to examine current affairairs through an African American 
perspective To date it is the longest running AFrican American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today man! of the gains that people ufcolor have made in  media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms Is  in 
decline. The fact that “Like It  Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV, coupled with your station’s decision to first try to eliminate the 
program and then to slash the time. format, reflects this dangerous and disturbing trend. 

Again. 1 call upon you to return “Like It Is” to its original hour format. I am very awue that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewmg habits and In? 
purchasing pown. And I will encourage others to do the same. There are many ways in whicl: 
iny community can registet its displeasure pertaining to your insensitivity to the audience thnt 
“Like It IS“ serves. ..I 



Dave Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
NewYork,NY 10023 

RET‘IIRii LIKE IT IS TO ITS ORIGINAL I ROI!R FORMAT! 

A s  a reg& viewer and strong supporter of “Like It Is” 1 am outraged at the decision of WARC- 
TV to cut the format of this esteemed public sewtce!oews show to ‘A hour. IO order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for thc past 34 years with timely and critical analysis of the political. economic. and 
cultural issues that shape our lives. Serving the mandate of the Kerner Commission, tvhkh 
called upon the medra to provide greater representation of people ofcolor and the various jssuer. 
and viewpoints that make up this coytry’s ethnic diversity. “Like It 1s” has offered a unique and 
most needed opportunity for wople to examine current affairs through an African American 
perspective To date it is the longest running African Arnnican produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today man! of the gains that people ofcolor have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is i n  
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV, coupled with your station’s decision to fint try to eliminate the 
program and then to slash the time, fonnat. reflects this dnngerous nnd disturbing trend. 

Again. 1 call upon you to return “Like It Is” to its original hour format. I am very aware tha t  
Disnty owns .@C. While I will always support this program, if this reasonable request is not 
granted, I u-ill find other ways to exprc?s my displeasure via my network viewing habjrs and in:, 
purchasing ~ o w c ? ~ .  And I will encourage others to do the same. There arc: many ways in whicti 
m y  corninunity can registet its displeasure pertaining to your insensitivity to the audience thnt 
“Like It IS” serves. .I 



W e  Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
New ‘for4 NY 10023 

RETllRN LIKE IT IS TO lTS ORIGm’AL 1 ROI!R FORMAT! 

.\s a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WARC- 
TV to cut the format of this esteemed public service’news show to ‘A hour. in order to exparld 
the time allotted for sports and entertainment. How insulting! 

”.Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for thc past 34 years Nith timely and critical analysis of the political, economic. and 
cultural issues that shape our lives. Serving the mandare of the Kemer Commission, whkh 
called up011 the media to provide greater representation (if people of color and the various issue:, 
and viewpoints that make up this coytry’s ethnic diversity. “Like It Is” has offered a unique mil 
most needed owr tuni ty  for people to examine current affairs through an African American 
perspective To date it is the longest running African Amnican produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today man!. of the gains that people of color have made in media broadcasting are being 
reversed Racial diversity in  media ownership and representation in the news rooms is in 
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV, coupled with your station’s decision to first try to eliminate the 
program and then to slash the time format, reflects this drngerous and disturbing trend. 

Again. I call upon you to return “Like It IS” to its original hour format. I am very awrue that 
Disnq owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and in! 
purchasing powcr. And 1 will encourage others to do the same. There are many ways in whick 
m y  community can register its displeasure m i n i n g  to your insensitivity to the audience that 
“Like It If“ serves. z;,. 

Date 



Dave Davis 
President and Genenl Manager 

7 Lincoln Square 
New York, N Y  10023 

WABC- TV 

RETllRN LIRE IT IS TO ITS ORIGIJVAL I ROI!R FORMAT1 

.%s n regular viewer and strong supporter of “Like It Is” 1 am outraged at the decision of WARC- 
TV IO cut the format of this csteemed public servlce!oews show to % hour. in order to exparld 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years Nith timely and critical analysis of the political. economic and 
cultural issues that shape our lives. Serving the mandate of the Kerner Commission. (vhich 
called upon the media to provide greater representation (if people of color and the various issue‘. 
and viewpoiiits that make up this coytry’s ethnic diversity. “Like It Is” has offered a unique and 
most needed opprtunity for people to examine current affairs through an African American 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest body of  programs and documentaries on Black Americans. 

Today many of the gains that people ofcolor have made in media broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WAEC-TV, coupled with your station’s decision to fim try to elirninare the 
program and then to slash the time. fomiat, reflects this dnngerous and disturbing trend. 

Again. 1 call upon you to return “Like It IS” to its original hour format. I am very aware that  
Disncy owns .4BC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to expras my displeasure via my network viewing habits and in? 
purchasing powrr. And 1 will encourage others to do the same. There are many ways in whicl-: 
m y  community c3n registet its displeasure pertaining to your insensitivity to the audience that 
“Like It IS“ serves. :. 



Dave Davis 
President and General Manager 
WABC-TV 
7 Lincoln Square 
NewYorkNY I0023 

RETt!RN LIKE IT IS TO ITS OIUGmAL 1 AOI!R FORMAT! 

.4s a reguiar viewer and nrong supporter of "Like It Is" I am outraged at the decision of WABC- 
T V  fo cut the format of this esteemed public servlce!oews show to 'A hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

'*Like It Is," with its award winning host and producer GiI Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mandate of the Kemer Commission. which 
called upon the meda to provide greater representation of people of color and the various issue!. 
and viewpoiiits that make up this coytry's  ethnic diversity, "Like It Is" has offered a unique and 
most needed opprtunity for people to examine current affairs through an African American 
perspective To date it is the longest running Ahican American produced television program in 
the U S  and has produced the largest body of programs and documentark on Black Americans. 

Today man? of the  gains that people ofcolor have made in media broadcasting are being 
reversed Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that '.Like It Is" is one of the only regularly scheduled Black programs 
produced at WAEC-TV. coupled with your station's decision to firs try to eliminate the 
pmgrain and then to slash the the.  fomiat, reflects this dangerous and disturbing trend. 

Agein. 1 call upon you lo return "Like It IS" to its original hour format. 
Disncy owns ABC. While I will always support this program, if this reasonable request i s  not 
granted. I will find other ways to exprw my displeasure via my network viewing habits and in: 
purchasing pown. And 1 will encourage others to do the same. There are many ways in whict: 
m y  community can register its displeasure pertaining to your insensitivity to the audience thnt 
"Like It IS" serves. 

I am very aware that 

.. , 



Dave Davis 
President and General Manager 

7 Lincoln Square 
NewYork,NY 10023 

WABC-TV 

RET1!RN L l R E  IT IS TO ITS ORIGINAL I ROI!R FORMAT! 

.4s a reg& viewer and strong supporter of "Like It Is" I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public service!news show to 'A hour. io order to exparld 
the time allotted for sports and entertainment. How insulting! 

"Like It Is," with its award winning host and producer Gil Noble, has served the American 
public for thc past 34 years with timely and critical analysis of the political. economic and 
cultural issues that shape our lives. Serving the mandate of the Kemer Commission, which 
called upoil the media to provide greater representation of people of color and the various jssue!. 
and viewpoints that make up this coytry's ethnic diversity. "Like It Is" has offered a unique and 
most needed owr tuni ty  for people to examine current affairs through an African Amencan 
perspective To date it is the longest running African Ammican produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today man!' of the gains that people of color have made in media broadcasting are being 
reversed Racial diversity in  media ownership and representation in the news rooms is in 
decline. The fact that "Like It Is" is one of the only regularly scheduled Black programs 
produced at WABC-TV. coupled with your station's decision to fim try to eliminate the 
program and then to slash the time format. reflects this dangerous and disturbing trend. 

Again. I call upon you to return "Like It Is" to its original hour format. I am very a w a e  that 
Disney owns ABC. While I will always support this program, if this reasonable request i s  not 
grantrd, I will find other ways to expras my displeasure via my network viewing habits and in! 
purchasing powvr. And 1 will encourage others to do the same. There are many ways i n  which 
m y  community a n  registet its displeasure pertaining to your insensitivity to the audience thnt 
"Li e It Is" serves. e:, k 

, 


